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A brand is the identity (look) of a specific product, service, or business. A brand
can take many forms, including a name, sign, symbol, color combination or slogan.
The word brand began simply as a way to tell one person’s cattle from another by
means of a hot iron stamp. A legally protected brand name is called a trademark.
The word brand has continued to evolve to encompass identity - it affects the
personality of a product, company or service.
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NUMARK Brand
Identity System

Official set of marks and N UMARK N U M A R K

logotypes in this system: A °°°C'ATES/INC ASSOCIATES,INC.

-Numark Vertical stack
Mo INUM A RK ASSOCIATES, INC
-Numark One line Horizontal
CMYK Pfolcjss Color Builds ) Sample color gradient ramp colors from
Energy Gold Ramp c75m 88y 67 k90
Grass Green ¢ 75m 0y 100 k 0 Illustrator vector master files.
\ \ NUMARK Blue ¢85m 50y 0k 0
Greyc45m39y40k3
Optional Type treatments N U

for: white, CMYK, Solid Black,
Web or TV backgrounds ASS O/

Official NUMARK
Colors and Color Breaks

Solid Black White on printed, web or TV initiatives




NUMARK
Vertical Stack

Vertical Stacked Usage:
Business correspondence
(Corp. Business cards)
Building interior and exterior
signage.

Marketing applications:
Advertising, Conference
booth and company leave
behinds.

NU MAI?I(

FYRF RERE%

ASSECIATEE.IHC.

Stacked vert. 1 color apolication bliack and white

NUMARK

ASSOCIATES,INC.

St Lnd wnrt & roldar apnlicatian

PP LT B R ¥ maetird [ e b1 st 1

NUMARK

ASS50OCIATES,INC.

Stacked vert. 4 color application B0

NUMARK

ASEOCIATES INC.
Stacked vert & color application S0%

NUMARK Associates The NUMARK identifier will be
Brand ldenti used for al new and futune

k4 marketing applications.
mmmﬁnfm; This specifications document is
purchase, spply, instsll snd maintsin  USed to guide our consistent
the varicus elements ef this brand efforts in coflateral, advertising,
identity-to foliow Its guidlines with  promotional and broadcest
care, While this document will not applications. This documents
cover all situations that may arise v sple purpase is to identify, color
the future, Rwill serve ss aguidets praaks, and BAW usage.
mudj:uemund use af cobor

File formats:

W there is ever a question on the usage “\dobe Hiustrator C55
element for Or pdf fikes

NUMARK Associates, Inc

péease OOt
Kuren Hall, Manager

of Administration

Numark Associates, nc
1220 19th 5k NW, Suite 500
Washington, DC 20036
Tel: 202-456-2700

CMYK Process Color Bulids

Enengy Godd Ramp c 75 m 88 y 67 k90
Grags Green c 75 m Oy 100 k0
MAUMARK Biye cBS m 50y 0 kD
GreycASm 3y a0kl

Usage versions Four Color, BAW,

NUMARK x

MILNGARK siganatune |5 two times the i height of |ower case charactes
Font Fam e FUTLRA Medium:



NU

ASS0c

MARK

FATES , 1y ¢

NUMARK
Horizontal Stack

f

S s & |
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Client Final Identity System

Print Collateral

e %% %7 BT
" NUMARK ASsOciares ING ' v 3

AV

U -y o | /
K -.h..ﬂ",.;“ s R
WL I e |

AJNUM NUMARK

|-————&

1220 1gth Street, NW, Suite 500
I

Washington, DC20036 T +1-202-4¢
Ih__



Sushine Sweetie

Sushine Sweetis
Eramd kienticy

Weurge ol iners of this dessument-
theaewha deakgn manuksciuee,
parchase. apphy. nstall ard mainkain
1hem waricur slemenes of 1his hrand

entity-tn folow B guidines with
Carie. Whila the docum et will o

coia all shuatiory thal e aflss in

The Sunshine Sweets Idanther
will be used for all new and
firtura markating applications.

This spedificatians document i
] T guichis our ConslsnEng
affierns i codlateral, advanisemg
promoticnal and broadoast
applications. This documants
solp parposa |5 to idenify, cokar

Packaging design v Fuituire, 2wl s o a gl de e
ging g e gttt and 1 gy breals, and B/ usage

Brand Specifi o Pl eemas:

rand opecics Bl b i a GUESTAIN of Thiusag ok
{f;mm|hm#ﬁrw hd-uhthnl:-u-shanEE-
b e Tor- Sunshina Sweath Cr poif fils

Packaging Examples -
Car| H, Bradioed
studiob2
3738 Aldaa Driva Proces Color Builds
Decatut Ga, 332 . Grain 0wl Panione 8375

Grggn O CS0 Moy RO

.II Gy ¢ 0 Dy K4S
Whits cOm Oy kS

Bl o O 0wk 105

Hofteanal Tag -4 color application crh procais Bild



Sushine Sweetie
Packaging design

Brand Specifics

Packaging Examples




SDMS 360
Strategic Diversity
Management Solutions

Brand Identity

Sprwiepr Dennady idasepamest Soistons
Stachied sertical BW grasscale applicaton

Spaleps Drve-sly Menaperran| Salabprg

Yarked Vertical dockor ppploaion

%

1 e e
N T
arr Sk
A

SDVS
360

Srraleplc Divernty Mensgemasd Soivtione

Srackind Wertical dookod apploation

S0ME 360 A lina Vertical Simck
Brand Mentity

Wep upe ol usera of T dogwmant-
hiesl Wl g, Manulfoc s,
puschasa, aopdy, irmilel anvd mamisn
thin v ehasionis ol thia bosd
idharilyio folow it guidines wih
eura. Wil o dedurmant wil ot
crrar sl pitesSiong thal may wrem in
the fium, & wil ssrve ae s guishs 1n
oo pdgamant snd wes of color
Eraaken

H e b awe @ cpieyiion on the

usaps of oy Sk, Dootpa of dissg

akgnl o SOMS 260

ol ST
fpril A Thomas

apri thomasisdma360.oom

i S e B i

Phone: =1.404 684 3395 . .

The SOAAS 380 idemifer will
ke usesd for all new and fulurs
marketing applications.

This mpecficatons documand @
used 10 guide our consimien
efiorts in oollaternl, ndveriaing,
promotional and beroadoast
applcations.  This documens
sole purposs is fo idongfy,
cobor breaks, and BAKN wape.

File formaks:

Adobe llhesirator C58
n Adobe Photoshop CE8

Cr pdf files

Prossiich Tl i Bk
Faur Ciler emp
Procewi Bk

IPsage wersions Four Color, BYW, Wit oeer wobid, and Ghosed 205 bk

7 SDMS'360x

EOIAS sganabure b T Lirers Ui n Besgin of lowser case characier
Fost Fam lies: SBarthold Seesdins Grotek LghuBokd Externded

Crimnon C 24 100 100 K0
Vi Geey LOMOTORSS



SDMS 360
Strategic Diversity
Management Solutions

Brand |dentity Mark

@ SIMS 360




American Association for
Access Equity
and Diversity

Brand Solutions

AAAED @

Armenican Association for Access Equity and Caversity
Four cokor apphcabon geey oobor build Senserd et wath spectum ghobe

AAAED %

Arneflcan Assaciation for Access Fauity and Divessity
o eodor appl cation grery ookor builkd Sarenl weet with disarsioy cluitas

AAAED &

American Association for Access Equity and Diversity
Fesar oabor application pracns Black Sarkeel Wt with spactiam globa

AAAED -}

American Assoclation for Access Equity and Diversiy
Four cobor apphcabon process blsdk Sansent bext with diversty chaster

AAKED Tha ARMED idanisfiar will ba
Erand |dantit used for all naw and fubure

! markating applications.
e e eame This spacifcations dacumen &
puechais, agghy, nsalland maiegain WS b9 guits our consistent
thiesaiiois abmeants of thisbeand ~ @fforts in collataral, advwertsing,
o neig-1o Tolow it guidines with - promotional and broadcass
cafe Wik This dooum e will i applications. This documents
coreat all situations thal may aie in - golo purposa is 1o identify, color
thefutune, i will serve asaquidete. | nd BAY
gomsd judkgement and use o color e Leage
— Fila formats:
¥ thene is esera question on the usge Aot llustrator C55
o aivy mark, egotype o0 deskn Aok Photoshop £55

et ko Cirpdf fikes
Amarican Assooation for Sooess
Equity and Diversity
i a5 ST IR
Precm Color fiuils
Car 4. Bradfoed I l Fowr Colgreamp
Studhobl Proacess Bl
7= Aldksa Driva Crimaon T 24 M 100 Y 100 KD
Diecarbor, Ga. 3B033 W Gy C DM OY QR 5E
30 25Ol e

L veryinen Foaar Coloe, BV Witite ower solic], and Ghoabed 3100 Bl

- — — — —x — -

BAAED ilgliu'i T T WS s -.hii;rn ool e L el Lar
Far Tanil s- ettt AbTidane Grotaik Betd Extendd and GRAND Ragular g




Jaime’s Sweets
Brand Identity

Jaime's Svnsals & Syvories
Brand ldertity

We urge all mee) of this
terumeni-lhoos who deiign,
mandaciure, porcheoe, szt
watell gng meardaic the vanoas
slemenis of i brand idenliby-le
fosllawr ins guidl re s wikhcare. While:
this shacurrari will mot caver all
L] a ek Tha | ey A S o
Tuluse, it wrill deree as & gade S
goad jutgasent snd use of ek
brmalei

Hthens iz mopra ouggtien an
upacm of ary rrark, eqoifype or
rlsign

EEMENL e
iy Frienos Pars Cafe pleaas
CBFLEET

Stk

Cr=aiie Semvioey
Cad H Bradiord I
1545 Harmal Srest
Decatur, Ga 30017
B0 180 9

Jalrne's Sy S SaworEc
ke ifees il e rmad For all
visa anicl furir i magac ine
applicarioss Thit spediicators
documer i used 10 guide oue
comslsient effors in oollateral,
adhertiiing, promotional and
broadcast applications. Thix
LI L0 PLFDOGE IS 1
icdendify, color beaks, and BOW
wLane,

File Farmats:
Adche lansrator C5
O el Rl

—_



Jaime’s Sweets
Product Packaging

—
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Soap Box
Template
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In the Mix Magazine

Brand Identity Standards

Masthead, headers, sectional and divisions
were created and presented for this award
winning design for the Food and Beverage
industry clientele.

IMI Agency is a F&B marketing on and
off premise beverage marketing company.

Clients: DIAGEO, SKY Vodka, Red Bull, Inter-
continental Hotels, Harrahs etc.

Tt the Mix

It the Mix

IMtheMix

iMiAgeng/InThe Mix magazine
identifier will be used for all new
and future imi magazine applica-
Weurge all users of this document- Flons This Sp.eCIflcatIOI‘lS (.:locument
those who desigmanufacture is used to guide our consistent
purchaseappy, install and maintain the efforts ih collateraddvertising,
various elements of this brand promotional and broadcast
identity-to follow its guidlines with.care applications This documents sole
While this document will not cover all  purpose is to idengifolor breaks
situations that may arise in the futite  and B/W usage.

will sewve as a guide to good judgement
and use of color breaks

In the mix Magazire
Brand Identiy

File formats:
Adobe lllustrator CS

If there is ever a question on the usage
d 9 or pdffile

of any marklogotype or design
element for

the Incentives Marketidgercy (Imi)
please contact

iMiAgeng

Creative Sevices

Carl H.Bradford IlI

1196 Buckhead Crossing
WoodsstockGa 30189
770.928.1980




In the Mix Magazine

EXPLORE




In the Mix Magazine

Brand Identity Standards
Cover and interiors

TRAVH JOURNAL
INEVERVISSUE

®
¥

rocka my word

kin ba & cimam pamds af aitn.

o pTHE i | T amey

ks it b 153 e Sin Cily, the grosioet show an
o skt

in e

5 Dl

Spociators “Gomad A", i cwbeot e Bl i stmckzal
w1 .

Guinness Draught
P 1959, ich the
hot buitered rum Tony's Hot Buttered Rum Batter

it Brsrrrod R daea e bk s Gomegrs Wasbingrmnh. t bron

e ek *Somnd its sy inte hxnctic polition” Corxlidatra.

4 teaspoon ground allspics
easpoon vanila extract

in & mixing bowl beat together softaned
Lall| Euiter. brown sugar. vanila sxiract and spices
until well combined. Refrigerata in an airight
reuzsble container for up fo & month, or place
in your frsezer until ready to uos.

sy fiv, am s crink e Eman known i muke the

e made in guantily shead of time.

My voriom Fontaacs 1D Coce s which i compice with
Tarors af Bror mad n prrioct omch e the ech, by
‘—I“-‘-'“‘*--:--*-—h To Make Tony's Hot Buttered Rum

M i ot With
an itial malt and caramel

Havous GUINN]

O e chingr g o ot e ... P In & pre-heated coffee mug combine 2 heaping
ke pernt.

tablespoona batts
Top with bailing w:

Whon comles womthie dcacads sy of oo acats bae "
rve with a spoon.

[ P
Y . it s best 1o sk tha battarn cvenoa o Smithwick’s Ale Harp Lager

PR - pporturiy o minge. e s o s bater rom

reicks i Ircland’s c T
rofrigeraioe atloast & hours prior 10 serving to.allow i 10 soften & Harp Lager ia ths

——
I P T b
[ ————y

the famous
Becr Taating:

Trcland.




Mediakit _ ] Mechanicalspecs

Due Dates and Delive
v €& ry

Spring Issue

2008

All Copy and Ads Due

To Design

Magazine Distribution Date

Summer Issue

2008

All Copy and Ads Due

To Design

Magazine Distribution Date

Sheet fed Litho

Fall Issue

2008

All Copy and Ads Due Jul 16
To Design Jul 30
Magazine Distribution Date Sept 03

8 x10.5

Advertising Fees

1 x4
Full Page 6,000 5,000 Winter Issue
2 Page Spread 10,000 7,500 2008

) o Back Cov. 10,000 500
b2 o7 e Inside Cor 5000 5750 8 S e
# : ; To Design

Magazine Distribution Date 1 T I ing &

Ie’vﬂ}ﬁe—éiting, design and photography Inside Bk Cov. 8,000 5,500

L exterior dime

r d ol ' I inthe Mix:

areas, cent

In the Mix celebrates the social consumption
of the world’s finest wines, beers and spirits.

Limidrinks. imidrinks.com
ingg B g Betier Beve




WELCOME

BEST IN BEVERAGES AND BAR BITES




Marketing Business Collateral
Print Advertising

Signature Drink Development R

Beverage Tralning
Menu Development

Food & Beverage Pairings

iMi | brings It all together

Building Betier
Beverage Business

From Classic toRE

Signature Drink Development
Beverage Tralning
Menu Development

Food & Beverage Pailrings

Atlanta Chicago
- - 1196 Buckhead Crossing 333 East Lake Straat
|M| | brings 1t all together  woodstock, 6. 30188 Suita 135
p 7T0.024.1980 Bloomingtan, IL. 60108
f 770.517.8848 p 630.351.1867
T 630.351.1988




Food and Beverage

Print Advertising

Red Stripe Laaer

} Red Stripe’s superior taste is created with the finest quality Hops from
Y. Valley in the USA, choice European Malt, water from the

rop aroma and flaver, has a low butterse
as a smooth post palate sensation.

} One of the tastest growing and most recognized beers in restaurants
and bars all around the country! “Don’t just live. LIVE RED!"

JAMAICAN

LAGER

w7 355n

v
..




Memory Stick
-that reglsters the client
-then drives them to an onling componant

Food and Beverage Product Design
Red Bull

Product Design leave behind for Red
Bull's Energy Break Campaign.

Red Bull Container
-filled with Lucite with maolded
section for memory stick,




Mr. Migs

Rebrand mistermigs re-fresh
and new logotype signature

Mistermigs.oom
Brand kiantity

W g | wrsaees; s b -
thues whi diniign, rarfafaciues,

s e, apply, isitall and maintain
the vermuy slpmenia of this brend
idanicy-in folow Hs guidines with
care, While this document wil not
over 2l Snsations: that may ansen
s Tunee, it wdll seren as a puide no
ciecadl s hgpiviin vl i off £0d 0
ik

of amy ek, keqgoiype or desigr
elemant o

mistermigs.com

please poniacl:
Karen Lynn

Fuill aredl sid i i full eslen

Mot e e el 2137 Fhirastore Drive
Suite €
Tucksr, (A 10084

#P0-938-1 100 ext 101 Phone
478-GT-3127 Fax
khmrdbworsminsyncog

reciycesd dae B manot weckor st

The mistarmibgs identifiarwill
b i for all naw and futume
miarketing apnicariong

T spacifcations decumant is
ukid 1o guide oo consislant
eftans in collaternl. achvanising,
proenational and broacis
applications. This decuments
Forke purposs i o identify, color
reals, and B usacs,

Fikie T mians:

1T thamse i rawr 3 cuendion om the caage At lIhisIFator C55

Adadie Phodoshop 55
v el Rles

Proscisis Ciher Busilds
Wigri Radd ¢ X1 100 ¢ 100k 11

Gy s Om 0 yidkad

President . . . WhiecOmOydkn
W -G, N, Mpck o 0m 0 w0k 100

y

)

-gpmistermigs.cnm

& opdor apsplbcaiion omyk prosce s el b
B rrarsocr 2nd sigananure is used &4 mastheoad oreer o rk ook geoasnd
Dy weill v il i swhiie

mistermigs.com »

Foardt Faamilien: Gill Sans BT Bald #nial Blark Regular

= height of rrericot & = i ane ard dane hall o Beeg i of lireer case charac b



Re Brand

All marketing &
Business collateral
¢ 3
Press kit E a
a @
< s
Counter Cards g §
6‘9
¥

oot . o2 B o et e, g}nimmlﬂhcﬂm




Mistermigs Discovery Program
Digital and print collateral Leave behinds

Email blast and digital collateral assets

F" { ’ color reflection.
J - :.‘l",

il

&4 o9




Mistermigs & Mercedes Benz
Partnership Program

Denim,Dogs & DIVASI|2015

§mistermigs.com



Brand Identity

Children of Restaurant
Employees

Children of Restaurant Employees

™

Core
Brand Identity

We urge all users of this
document-those who design,
manufacture, purchase, apply,
install and maintain the various
elements of this brand identity-to
follow its guidlines with care. While
this document will not cover all
situations that may arise in the
future, it will serve as a guide to
good judgement and use of color
breaks.

If there is ever a question on the
usage of any mark, logotype or
design

element for: CORE or IMI

the Incentives Marketing Agency
please contact:

iMi Agency
1196 Buckhead Crossing
Woodsstock, Ga. 30189

The CORE Organization
identifier will be used for all
new and future applications.

This specifications document is
used to guide our consistent
efforts in collateral, advertising,
promotional and broadcast
applications. This documents
sole purpose is to identify, color
breaks, and B/W usage.

File formats:

Adobe lllustrator CS3
Or pdf files

™

Children of Restaurant Employees

Blue Ligature Red Ligature

C74 C18
M 57 M 100
Y1 Y 86
KO K9




Brand Identity

OF|GYN
Mai AIEE

ASSOCIATES

Full size black and whit version

O§GYN
MidWIéTZ

ASSOCIATES

0B/GYN Midwife Associates

Full size four color process version

OFGYNIMIdWIFE.

Secondary horizontal versions w/logo

OB/GYN & Midwife
Associates
Brand Identity

We urge all users of this
document-those who design,
manufacture, purchase, apply,
install and maintain the various
elements of this brand identity-to
follow its guidlines with care.
While this document will not cover
all situations that may arise in the
future, it will serve as a guide to
good judgement and use of color
breaks.

If there is ever a question on the
usage of any mark, logotype or
design

element for: OB/GYN&Midwife
Associates please contact:

Studiob3

Creative Services
Carl H. Bradford Il
Aldea Drive
Decatur, Ga. 30032
404-254-0496

Plum 58c 77m Oy Ok
Grey 58c Om 0Oy 74k

Black 58c Om Oy 100k
Golderod 11¢c 55m 100y 1k

OB/GYN&Midwifes identifier will
be used for all new and future
marketing applications.

This specifications document is
used to guide our consistent
efforts in collateral, advertising,
promotional and broadcast
applications. This documents
sole purpose is to identify, color
breaks, and B/W usage.

File formats:

Adobe Illustrator CS5
Adobe Photoshop CS5
Or pdf files

c |[¢—s
Dogfﬁm%imﬂ?

(A.) Baskerville Semibold & Bold
(B.) Brickham Script Pro Semibold
(C.) Baskerville Semibold

(D.) Baskerville Semibold



Brand Identity

CKL IT Services

CKLITSERVICES

Full size black and whit version

CKLITSERVICES

Full size four color process version

KL /TSERVICES

Secondary horizontal versions w/logo

CKL IT Services
Brand Identity

We urge all users of this
document-those who design,
manufacture, purchase, apply,
install and maintain the various
elements of this brand identity-to
follow its guidlines with care. While
this document will not cover all
situations that may arise in the
future, it will serve as a guide to
good judgement and use of color
breaks.

If there is ever a question on the
usage of any mark, logotype or
design

element for: Ultimate Source
please contact:

Studiob3

Carl H. Bradford llI
3738 Aldea Drive
Decatur, Ga. 30032
404-254-0496

F

CKL identifier will be used for all
new brand identity applications.
This specifications document is
used to guide our consistent
efforts in collateral, advertising,
promotional, broadcast and
web applications. This docu-
ments sole purpose is to
identify, color breaks, and B/W
and CMYK usage.

File formats:

Adobe lllustrator CS5
Or pdf files

| « B N
>

CKLIT

(A.) Berthold Akzidenz Grotesk Extra bld. Gond. Ital.

N
4

SERVICES

(B.) Berthold Akzidenz Grotesk Med Cond. Ital

Tagline typography specifics

CKLITSERVICES

Secondary all typography horizontal versions w/o logo

79.61c 76.475m Oy Ok



HOMEBOX HomeBox identifier will be used for all
Brand Identity new and future marketing applications.

We urge all users of this document-those  This specifications document is used to
who design, manufacture, purchase, apply, guide our consistent efforts in

install and maintain the various elements of collateral, advertising, promotional and
this brand identity-to follow its guidlines  broadcast applications. This

. with care. While this document will not documents sole purpose is to identify,
Brand Identity cover all situations that may arise in the  color breaks, and B/W usage.

future, it will serve as a guide to good
Home Box H 0 I\II EB ox judgement and use of color breaks. File formats:
Adobe lllustrator CS5
If there is ever a question on the usage of Adobe Photoshop CS5

Retail Services any mark, logotype or design element for:  Or pdf files
Hombox

Home Shopping and 1 color application black and white

please contact:

Carl H. Bradford Pantone Four Color Process Build
Studiob3
3738 Aldea Drive . . Orange C10 M 60 Y100 K1
Decatur, Ga. 30032 Gray CO MO YO K45
studiob.bradford@gmail.com . White CO M0 Y0 KO

Black CO MO YO0 K100

HOMEBOX

2-4 color application cmyk process build

Pantone Color Alternatives

.. Burgundy C 24 M100 Y 100 K 19
Dusty Rose C40 M54 Y44 K7
H IVIEB x . White CO MO YO KO

HUMEBOX Black CO MO YO K100

2-4 color application cmyk process build linear treatment x height of secondary line is = to one lower case character




CNN Sports lllustrated

1996 Broadcast Design Excellence,
Show Opens, Promotional show
Opens and Bumps.

1997 Broadcast Design Excellence,
Show Opens, Promotional show
Opens and Bumps.




CNN/ CNNSI
Brand Standards and Extension

Signage concept CNN Design
Brand extension with layerd acrylyte and
neon signage design for the CNN design




CNNSI
Set Design Execution

CNN Sports lllustrated Design

Qur on air set design and design sce-
nics began the war between CNNSI
and the original ESPN marketing push.

Talent desk A Control next to the
design department.

Layered Wall elements in the
design department

(abstract athletic field with aluminum
rods and brushed metal accents)




Weather
Channel

¥ -
Cragannnt®

Gold, Silver and Bronze
Team Awards

Gold, Silver and Bronze
Team Awards

Gold, Silver and Bronze
Team Awards



The Weather Channel

Brand Extension Image Branding
Creative image




The Weather Channel

The Weather Channel

Brand Extension Signage .
TWC Marketing Creative was tasked , o T
to implement corporate strategies and ' Clasedl
interior and exterior signage concepts.

The
Weather
Channel

oo remes
St







Weekend Outlook Set







GBS Evening News




CBS Evening News

Brand Extension Product Design
CBS ATL Network Biltmore location.
Location and dayparted set scenic
install. Install and alter shipped ele-

ments front back shooting location

Dress, and frame shot with Lead
Camm operator for on air personality.

Mark Strassman




ON Location GBS Audio Tech Support

On Deck White House Press Pool
Sunday Morning Drone Story
Crusie Shp Coverage

Sunday Morning Sink Hole Story

Sanford Re-election Coverage







