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Food and Beverage Brad 1D

From November 2006 - August 2008, | had the
pleasure of being the lead creative source for one of
Atlanta’s leading Food and Beverage agencies.

IMI Agency is a 20 plus year, on and off premise mar-
keting agency. Specializing in F&B beverage programs
and marketing.
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In the Mix Magazine "

In the Mix celebrates the social cons
of the world’s est wines, beers a




IMI Agency Web positioning 2008

Web Revamp
Design direct the efforts of IMI’s Agency’s
web presence.

Credits
Web developer Alex Rhone




Admiral Imports

Web Revamp
Design direct the efforts of IMI's beverage
distributor client. New web presence Max
Media Vendor

Product Design Bottle service for Iceberg
Vodka

Home About Us

HOME

Admiral Imperts |s an Importer of fine
wines and Spirits from areund the world.
Admiral Imports |5 the W5, Importer of
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Products/Brands

Featured Brands

News and Events

Contact Us
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Advertising design for inthemix magazine

Products SKYY Vodka and Dailey’s mixers

IMI Agency 20th Anniversary logo
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In the Mix Magazine

Brand Identity Standards

Masthead, headers, sectional and divisions
were created and presented for this award
winning design for the Food and Beverage
industry clientele.

IMI Agency is a F&B marketing on and
off premise beverage marketing company.

Clients: DIAGEO, SKY Vodka, Red Bull, Inter-
continental Hotels, Harrahs etc.

Tt the Mix

It the Mix

ITi the Mix

iMiAgeng/InThe Mix magazine
identifier will be used for all new
and future imi magazine applica-
Weurge all users of this documént- FIOHS This spfeaflcatlons (.iocument
those who desigmanufacture is used to guide our consistent
purchaseappy, install and maintain the efforts ih collateraddvertising,
various elements of this brand promotional and broadcast
identity-to follow its guidlines with.care applications This documents sole
While this document will not cover all  purpose is to idengifolor breaks
situations that may arise in the futite  and B/W usage.

will sewve as a guide to good judgement
and use of color breaks

In the mix Magazire
Brand Identiy

File formats:
Adobe lllustrator CS

If there is ever a question on the usage
d 9 or pdffile

of any marklogotype or design
element for

the Incentives Marketidgercy (Imi)
please contact

iMiAgeng

Creative Sevices

Carl H.Bradford IlI

1196 Buckhead Crossing
WoodsstockGa 30189
770.928.1980




In the Mix Magazine
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In the Mix Magazine

Brand Identity Standards
Cover and interiors
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Brand Extension Media Kit




¢ Mediakit _ ] Mechanicalspecs

Due Dates and Delive
v &5 1

Spring Issue -
2008 A 8"%10.5"
All Copy and Ads Due .
To Design -

16"%10.5"
Magazine Distribution Date et

Summer Issue L i - 7"%9.5"
2008 '
All Copy and Ads Due
To Design
Magazine Distribution Date
Sheet fed Litho

Fall Issue

2008

All Copy and Ads Due Jul 16
To Design Jul 30
Magazine Distribution Date Sept 03

8 x10.5

Advertising Fees
1
Full Page 6,000 Winter Issue
10,000 2008

| . A 10,000
v “» J : All Copy and Ads Due
~ _ inside Cov. 8,000 i

<% 3 Y Inside Bk Cov. 8,000 s
—'H-“!"Q- design and photography Magazine Distribution Date

In the Mix celebrates the social consumption
of the world’s finest wines, beers and spirits.

www.imidrinks.com www.imidrinks.com
B Bevel i eiter Beverage




IMI Advertising Design
Marketing Business Collateral Print

Event Signage Flavor Experience
Newport Beach

Signature Drink Development
Beverage Tralning
Menu Development

Food & Beverage Pairings

imiagancy.
Building Batior
Boverage Businass

From Classic t0°E

Signature Drink Development
Beverage Tralning
Menu Development

Food & Beverage Palrings

Chicago
e 333 East Laka Stroat
|M| | brings 1t all together Suits 135
Bloomington, IL. 60108
1 B30.351.1967
f 630.351.1068




WELCOME

BEST IN BEVERAGES AND BAR BITES




The Hotel Indigo™ brand announces the Sip & Savor promotion.

World Class Beverage Program Partner

The Hotel Indigo brand has partnered with one of our outstanding beverage companies for this promotion.
Francis Ford Coppola Winery is excited to feature Votre Santé Chardonnay and Coppola Rosso & Bianco
“Rosso” Red Blend for this promotion!

Promotion Details | Execution |

Beverage Program Design Dates:

October 1, 2013 - December 31, 2013

1. Notify staff of promotion and educate them
on featured beverage brands.

Featured Brands 2. Train bar staff on new featured

Votre Santé Chardonnay

Indigo/Coppola Wines Hotel Gopool posso & Bianco
Brand Design

3. Place inserts into metal table t
and place in the restaurant an

Kit ltems
Table tent inserts and coasters

4. Use coasters in bar during pr
period.

5. Have fun!

Staff can use the below information to help educate themselves and sell the featured wines

Votre Santé Chardonnay

Votre Santé wines pay tribute to Francis’s paternal grandmother, Maria Zasa, who began a family tr|
toasting “a votre santé,” meaning, “to your health,” each time she raised a glass.

Votre Santé Chardonnay is crafted using a split fermentation technique, in which half of the fruit is fef
in oak and half is fermented in stainless steel. This method produces a moderate level of richness 4
nuances from the wood so the wine has body and character, but it also preserves the juicy, fruit qug
good balance

The Chardonnay is crafted in a food-friendly style that has a moderate level of natural acidity. A sm
percentage of the wine undergoes malolactic fermentation to create a luscious mouthfeel. The Votr
Chardonnay boasts a beautiful perfume of spiced pears, pineapple and vanilla créeme. This lightly te\
elegant wine delivers the ideal balance of sweet and zesty, with flavors of ripe juicy peaches, Meyer lemon, and
ahi

Please enjoy responsibly.




THE DIVERSE WORLD

In the Mix Magazine Editorial Design O F S COTC H WH ‘ S W

Classic Malts Editorial

DIAGEO Product Advertising

WRITTEN BY: MIKE RAVEN

The Classic Malts Selection offers the
world’s finest collection of single malts.

Few adult beverages fit the cooler fall s=ason than Sootch
Whisky. Diversity abounds within the Classic Malts Selection
representing whiskeys of uncompromised quality and an
incomparzble range of tastes. Each single malt brand in the
Classic Malts Selection has consistently won the highest
spcrdades and awards from single malt connoisseurs and
imtemnationzl spirits competitions around the world, assuring
hotel operators and restaurateurs they have made the right
choice for their customers. The customers themselves wall
recognize the scotch’s and know you have taken the time to
allow them the choloes they desre.

Tioday it seems everyone wants to bring the taste sensations of
beverages to the next level by pairing them with food...Scotch
is no different. Here are some pairing suggestions to elevate
your scotch experience.

The Classic Maks Selection™ is the world's finest collection of
single malts, representing all the major whisky flavor styles in
Scotland. This umique portfolio of whiskics offers consumers
an unparalleled range of single malt tastes — suitable for every
palate, from the novice to the expert.

Mothing brings out the flavor

of a good steak like scotch!

I'he finest cuts deserve to
be paired with Ohan®. The
smooth, ate of (ban
helps to define the mouth
watering, delicious ta f

the finest beef with dis

and class.

58 IN THE M | Fall 2007




Red Stripe Laaer

} Red Stripe’s superior taste is created with the finest quality Hops from
the ima Valley in the USA, choice European Male, water from the
Liguanea alluvium aquifer, superbly brewed with care. It's moderate in
body, bitterness, hop aroma and flavor, has a low burterscorch flavor,
full bodied and has a smooth post palate sensation,

} One of the tastest growing and most recognized beers in restaurants
and bars all around the country! “Don’t just live. LIVE RED!"

JAMAICAN

LAGER
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Food and Beverage Editorial

Anheuser-Busch

Anheuser-Busch is proud o presant our Premium Glassware program and the
revolutionary wey 1o get them through www.abolassware com. It featuras a

collaction of our finest branded glassware crafted to complement our lsading draughl beers.

Th:rcismmﬁ]i:gitrﬂi;&h
whout the sight of a parfectly poured
draught base, the mauth watech
onticpation of it cold, frash end
pure Haver, Enhanee your customers
experience by their draught
i our premism Alnssware,
wspect of the draught experdence.
Cadi b s praived speudfiuadly wids
the right kype of glass to complement
it in terms of stylk, tsie profile and
wmount of loam. They not only serve
& & “badge™ for the loyel drinke,
making = staement about ther
preferences, but they will accentiate
i (YOr, ATOTE M meEkE e
experiemce meore enjoyshle, The eye
appeal will alen entice nther comsum-
#ra ity emmple anid mreate ineremental
trial and positively affect pour

szles valume

Your cutommers wall noticr and rewerd you witl teir lowlty



Food and Beverage Collateral
Red Bull

Direct photo-shoot also stand-in Direct
Caterer table scape 2 locations

Credits
Collateral design Sellier Design
Daemon Baizan photographer.

Eontact Informalion

Red Bull Energy Break

Hodress

Have an extraordinary meeting




Food and Beverage Collateral
Red Bull

Direct photo-shoot products also
stand-in Direct Caterer table scape 2
locations

Credits
Collateral design Sellier Design
Daemon Baizan photographer.

Promo
Name

Am zariuso iduisis aut
aliquam, walutam iureril
landiat nugiam au fau fau-

Promo
Name

Am zriusao iduisis aut
aliquam, vullstem iuraril
lardiat mugiam su fau fsu-
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adigna feu facoumsandt
lurrean veratis oormegui-
scin heriamat sdintis do
sumsan ma fscoummod ax

gam aut daolcbor faugiam

adigna fsu fsocumeandit
lumean vamatie consequi-
sain haniamet adiatis do
eurmaan aa facoummod ex

Promo
Name

Am zriusao iduisis aut
aliquam, vulkstem iuraril
Iardiat mugiam au fau fou-
giam aut delobore feugiam
adigna feu facoumsandt
lurresan veratis oormegui-
scin heriamat sdintis do
sumean ea faccummod ax




Food and Beverage Product Design
Red Bull

Product Design leave behind for Red
Bull's Energy Break Campaign.

Credits
C Bradford/IMI Agency

Memory Stick
-that reglsters the client
-then drives them to an onlinge component

Red Bull Container
-filled weith Lucite with molded

section for memory stick,




Client Brand Identity
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Core The CORE Organization
Brand Identity identifier will be used for all
new and future applications.

We urge all users of this

document-those who design This specifications document is

manufacture, purchase, apply, used to guide our consistent
install and maintain the various efforts in collateral, advertising,
elements of this brand identity-to promotional and broadcast
follow its guidlines with care. While applications. This documents
this document will not cover all sole purpose is to |dent|fy’ color
situations that may arise in the breaks, and B/W usage.
future, it will serve as a guide to
g?ec;ig.ldgement and use of color File formats:

Adobe lllustrator CS3
If there is ever a question on the Or pdffiles
usage of any mark, logotype or
design

element for: CORE or IMI
the Incentives Marketing Agency
please contact:

iMi Agency
1196 Buckhead Crossing
Woodsstock, Ga. 30189
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myeFriends place Cafe

myeFriends place Bakery

mY‘FfiendsgCafe

My Friends Place Cafe
Brand Identity

We urge all users of this
document-those who design,
manufacture, purchase, apply,
install and maintain the various
elements of this brand identity-to
follow its guidlines with care. While
this document will not cover all
situations that may arise in the
future, it will serve as a guide to
good judgement and use of color
breaks.

If there is ever a question on the
usage of any mark, logotype or
design

element for:

My Friends Place Cafe please
contact:

Studiob3

Creative Services
Carl H. Bradford lll
1949 Normal Street
Decatur, Ga. 30032
404-396-9596

myeFriends | plac:e " Cafe

The My Friends Place Cafe
identifier will be used for all
new and future imi magazine
applications. This specifications
document is used to guide our
consistent efforts in collateral,
advertising, promotional and
broadcast applications. This
documents sole purpose is to
identify, color breaks, and B/W
usage.

File formats:
Adobe lllustrator CS
Or pdf files




Marcus Ryan Photography

Marcus began his Food and
Beverage initiatives with inthemix
Magazine. Has continued his work
and has continued to be a feature
with the magazine.

Marcus Ryan Photography
TT0-8E3-8274
PO Box 451386
Hlanta, GA 31145

info@marcusryanphatogmphy.com

Marcus Ryan Photography

woaew marcusryanphotography.com




Jaime’s Sweets

Food site and Blog re-vamp

SERVICES SWEETS MENU CONTACT

LATEST NEWS

We have finally relocated to the Bay area in February, 2017. We are
excited fo be back home we it all began. We have been every where
checking out local fare and produce vendors at the coast, Santa Cruz,
and Monterey. Also some of the Vineyards and Fresh Produce markets
in Fairfield, Ca. Larry's Produce and Manka's Corner.

Spring 2014 Ladies Tea MisterMigs LLG
Traditional delights tea cakes, small bites and flower
arrangements. Guest served 20

We visited Taylor Family Vineyards while we were in NAPA the spring
We also stopped by B Cellars Vineyards and spoke to pairing chef,

while we were there. And had lunch at Sequoya Vineyards to round out
our day with our driver. We had a wonderful time in the Bay area

November 2015 MisterMigs LLc Denim Dogs Fashion
Blast at Ambient Studios Atianta. Doggie Coture, huge
variety of delight. Mango Pepper Chicken, Flank Steak,
Mac and Cheese, Tomatoe and Fetta Salad, Spinach and
Strawberry salad, Fruit and cheese plates and Deserts
Guests served 200







